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Mass communication lecture

Common PR Tools and Techniques..

Creation and maintenance of a good public reputation is a complex and
ongoing process. Without an effective PR, it is very difficult to reach the
attention of the target audience and much less to influence their opinion
and decisions. But when the relationship with the target group is finally
established, it needs to be maintained in order to keep it on a high level.
The process works similar to the interpersonal relationships. When two
people lose contact, they pretty much disappear from each other lives
no matter how close they used to be. And the same happens with the
target audience if the established relationship is not maintained.
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In order to build a relationship with the target audience and
maintain it on a high level, PR specialists use a variety of tools
and technigues. Some of the most common ones include:
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X Attendance at public events.

In order to attract public attention and keep it engaged with a
particular organization or an individual, PR specialists take an
advantage of every public event and the opportunity to speak
publicly. This enables them to directly reach the public attending
the event and indirectly, a much larger audience.
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™. Press releases.

Information that is communicated as a part of the regular TV
or/and radio program, newspapers, magazines and other types of
mainstream media achieves a much bigger impact than
advertisements.
This is due to the fact that most people consider such information
more trustworthy and meaningful than paid adds. Press release is
therefore one of the oldest and most effective PR tools.
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- Newsletters



Sending newsletters — relevant information about the organization
or/and its products/services - directly to the target audience is also a

common method to create and maintain a strong relationship with the
public.






Newsletters are also a common marketing strategy but PR
specialists use it to share news and general information that may
be of interest to the target audience rather than merely promoting
products/services.
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-Blogging.

To reach the online audience, PR specialists use the digital forms
of press releases and newsletters but they also use a variety of
other tools such as blogging and recently, microblogging. It allows
them to create and maintain a relationship with the target
audience as well as establish a two-way communication.
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- Social media marketing.

Like its name suggests, it is used primarily by the marketing
industry. Social media networks, however, are also utilized by a
growing number of PR specialists to establish a direct
communication with the public, consumers, investors and other
target groups.
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The more important public relations tools.
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-News

PR professionals find or create favorable news about the company and

its products or people. Sometimes news stories occur naturally. At other

times, the PR person can suggest events or activities that would create
news.
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-Speeches

Speeches create product and company publicity. Increasingly, company
executives must field questions from the media or give talks at trade



associations or sales meetings. These events can either build or hurt the
company's image.
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Special Events

These range from news conferences, press tours, grand openings and
firework shows to laser shows, hot air balloon releases, multimedia
presentations, and star-studded spectaculars that will reach and interest
target publics.
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Written materials

These materials include annual reports, brochures, articles and company
newsletters and magazines.
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Audio-visual materials.

Companies increasingly use films, videos, slide shows, audio-cassettes
for communication and PR purposes.
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Corporate-identity materials

Logos, stationery, brochures, signs, business forms, business cards,
buildings, uniforms and even company cars and trucks make effective
marketing tools when they are attractive, distinctive and memorable
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