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Mass communication lecture

What do public relations officers do?

¢ Planning, developing and implementing PR strategies;
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e Liaising with colleagues and key spokespeople\
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e Liaising with and answering enquiries from media, individuals and other

organizations, often via telephone and email;
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e Researching, writing and distributing press releases to targeted media;
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e Comparing and analyzing media coverage;
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o Writing and editing in-house magazines, case studies, speeches, articles and

annual reports;



e Preparing and supervising the production of publicity brochures, handouts,
direct mail leaflets, promotional videos, photographs, films and multimedia

programs;
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e Devising and coordinating photo opportunities;
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e Organizing events including press conferences, exhibitions, open days and

press tours;
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e Maintaining and updating information on the organization’s website;
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e Sourcing and managing speaking and sponsorship opportunities;
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e Commissioning market research.
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e Fostering community relations through events such as open days and through

involvement in community initiatives;
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e Managing the PR aspect of a potential crisis situation
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Principles Of Public Relations
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X Deceit

Never deceive the public with any information you release. A lie will be uncovered
and the resulting fallout from deceit can be worse than the issue you were trying
to cover up. Present the facts in a way that sheds as much positive light on your

company as possible.
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™. Contact Information

Every piece of public relations material that comes from your company should
have contact information that includes a contact name, phone number, email
address and mailing address. Give the public a chance to follow up on the
information you released and the media a chance to present further information if

they find the story interesting.
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X Target Information

Using a press release distribution service can cost money and make the process
of getting information out to the public an expensive proposition. Prior to releasing
information, target the audiences that you feel would have the greatest interest in
your press release or marketing data.
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™. Photographs

A well-written press release can help the public understand the point you are
trying to make. Including a pertinent picture with your press release can give the
public a visual image that will either add emphasis to your message, or clarify any

potential confusion that your message may cause.
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™. Media Relations

A public relations professional's best allies are journalists. Good media relations
will not only get your press releases printed in spots where the public will see
them, they can also result in personal interviews that will gain your company even

more exXposure.
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. Tools

Understand all of the public relations tools at your disposal and know how to use
them. Press releases, speeches, personal interviews, seminars, web broadcasts
and direct mail pieces are just some of the tools a public relations professional

can use to reach the target audience.
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X Timing

Some public relations pieces can be scheduled for release well in advance. For

example, the announcement of a new product is something a public relations



professional can coordinate with the marketing group to get the timing right. But
a public relations group should also be prepared to release important information

on a moment's notice to coincide with a scandal or corporate emergency.
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X Availability

Reporters cannot confirm information in time to make print deadlines if you are
not available at all times. Availability is critical for a public relations professional,
and that means giving all of your contact information to the media and remaining

on call at all times.
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W™ Stay Active

Your company should not wait for moments to present public relations materials.
You should remain active in finding new ways to get information to the consumer
or media. Make yourself available for speeches and seminars, and become an

active member in professional and civic organizations.
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X Fact Checking

Never release information until it has been thoroughly checked for accuracy.
Develop a fact-checking system for press releases and all public relations
materials that will get the information to all pertinent parties to sign off on before

it is made public.

Creation and maintenance of a good public reputation is a complex and ongoing
process. Without an effective PR, it is very difficult to reach the attention of the
target audience and much less to influence their opinion and decisions. But when

the relationship with the target group is finally established, it needs to be



maintained in order to keep it on a high level. The process works similar to the
interpersonal relationships. When two people lose contact, they pretty much
disappear from each other lives no matter how close they used to be. And the
same happens with the target audience if the established relationship is not

maintained.
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